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Who We Are & What We Do
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Multi-layered marketing platform using the high passion point of 
baseball to connect brands with Latino consumers

Building exclusive partnerships with a select number of quality sponsors
Reach a growing, loyal fan base:  Nearly 50% of the Hispanics in the U.S.

Premier Spanish language sports media broadcasting and content company, and exclusive radio 
broadcaster of six Major League Baseball teams

Boston Red Sox
Oakland Athletics
Philadelphia Phillies
Washington Nationals
Los Angeles Angels of Anaheim
Texas Rangers

Additional SBN MLB team partners
New York Yankees
Houston Astros
Florida Marlins
Arizona Diamondbacks

Live broadcasts of home and away games
Unwired network with radio stations partners
SAP TV feeds in most markets and game day audio on mlb.com

Robust website, www.beisbol.net with interviews and articles on Latino players, teams and more.

Exclusive radio rights holder of the Caribbean World Series in February 2010

http://www.beisbol.net/


Hispanic Trends

Hispanic  Population  in  the  U.S.   1970  to  2050

Source:  U.S. Census Bureau

Population in millions
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Hispanic Trends

Younger population than U.S. average
Average age of U.S. Hispanics:  26
Average age of U.S. overall:  34

U.S. Latino population predominantly 
male

U.S. Hispanics:  51.4% male
U.S. Caucasians:  49.2% male

Households larger than U.S. average
U.S. Hispanics:  3.6 people per HH
U.S. overall:  2.6 people per HH

Hispanics are more brand loyal than 
average U.S. consumer

Purchasing Power of U.S. Hispanics
Billions

Source:  U.S. Hispanic Chamber of Commerce 3



MLB & Hispanics

Hispanic Sports Attendance

Source:  Scarborough Research Multi-Market Release 1 2006 

62% of all U.S. Hispanics are MLB fans, 
compared to 59% of the total population

Since 1986, MLB is the only league in 
professional sports to maintain or grow 
both its total and avid Hispanic fan base

U.S. Hispanics are 6% more likely to be 
MLB fans than the average population, 
27% more likely to be avid baseball fans 
and 33% more likely to attend MLB 
games

According to ESPN Sports Poll, 6 out of 
10 Hispanic fans indicated that they plan 
to follow more MLB games in the future

Approximately 30% of MLB rosters are 
made up of players born in Spanish-
speaking countries

Hispanics attend more MLB games than those of the 
other major sports leagues combined
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Hispanics Are Radio Listeners
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General population Hispanic Listeners Spanish Language

Total Radio Listener time over past decade is down -14%
Spanish Radio Listener time over past decade is up +4.4%

(Source: Arbitron 1998 to 2006 among listeners 12 and over)

Time spent listening to radio
(general US pop. and US Hispanic pop. in hours per week)
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SBN Team Partners

http://www.google.com/imgres?imgurl=http://cmsweb1.loudoun.k12.va.us/5093091572225/lib/5093091572225/TexasRangers_NewLogo.jpg&imgrefurl=http://pabaseball.blogspot.com/2008/06/know-your-enemy-texas-rangers.html&h=217&w=217&sz=48&tbnid=Q5-9eKlEg1XV9M:&tbnh=107&tbnw=107&prev=/images?q=texas+rangers+logo&hl=en&usg=__gf66DPrNjCNzHQIEe_Cf0oEI5gc=&ei=1ggES9G4OIqlnQfS06Vj&sa=X&oi=image_result&resnum=1&ct=image&ved=0CAoQ9QEwAA
http://www.google.com/imgres?imgurl=http://www.sportslogos.net/images/logos/54/60/full/uiqyat8zrx40ircpu9begvbwe.gif&imgrefurl=http://www.sportslogos.net/logo.php?id=uiqyat8zrx40ircpu9begvbwe&h=607&w=501&sz=29&tbnid=H43j91umonEErM:&tbnh=136&tbnw=112&prev=/images?q=florida+marlins+logo&usg=__1wID2Wl5Yrs_oQUAHawK1b55jk0=&ei=UwcES4DpE4-onQflm_xq&sa=X&oi=image_result&resnum=4&ct=image&ved=0CBAQ9QEwAw
http://www.google.com/imgres?imgurl=http://www.eteamz.com/swampscottll/images/AstrosLogo.gif&imgrefurl=http://www.philliesnation.com/archives/2009/09/gameday-phillies-77-55-at-astros-64-70/&h=412&w=545&sz=17&tbnid=DgPhRQIgdbuZ3M:&tbnh=101&tbnw=133&prev=/images?q=houston+astros+logo&hl=en&usg=__26bpn7TKsxbucBhRkUUu0eCNdjY=&ei=IwgES_72MYb8nAe8pIiSAg&sa=X&oi=image_result&resnum=1&ct=image&ved=0CAoQ9QEwAA
http://www.sportslogos.net/logo.php?id=r4fwhthgqig79ggqhfob1ig2j
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Boston Dallas Florida Houston L.A. New  
York

Oakland Philly D.C. Phx

Radio  Station 1150  
WWDJ

1270
KFLC

710  
WAQI

1010  
KLAT

1330  
KWKW

1280  
WADO

1640    
KDIA

1450  
WUBA

730  
WXTR

1400

KSUN

1230  
WNEB
1490  
WCEC

1010  
KTNZ

1190  
KDYA

1450    
WENJ

General
DMA  Rank

7 5 17 10 2 1 6 4 8 12

Hispanic        
DMA  Rank

24 6 4 3 1 2 7 17 18 8

Hispanic  
Population

440K 1.7M 1.86M 1.88M 7.8M 4.3M 1.5M 661K 640K 1.39M

Rating .2 .2 .2 .7 .6 .7 .2 .2 .1 .4

Team  
Attendance

3.06M 2.15M 1.46M 2.52M 3.24M 3.74M 1.41M 3.6M 1.81M 2.13M

Hispanic  
Buying  
Power

$6B $23B $41B $27B $128B $78B $27B $7B $14.6B $18B

Median  HHI $37,900 $37,226 $57,474 $40,856 $46,500 $41,506 $54,400 $35,700 $59,600 $48,061

SBN Team Partners Market Overview



SBN:  LA + NY + Hou + Mia + Dal + Phil + Bos + Was + Oak + Phx = 22,306,620

*    Los Angeles 7,803,451
*  New York 4,309,437 
*  Houston 1,977,409
*  Miami 1,919,790 
*  Chicago 1,860,307 
*  Dallas-Fort Worth 1,704,598
*  SF/Oakland/San Jose 1,502,803
*  Phoenix 1,398,523 
*  San Antonio 1,262,895 
*  HRLG-WSL-BRN-MA, TX 1,073,898

Hispanic populations in Boston (436,941),  Washington (636,420), Philadelphia (617,248)

Cumulative Audience

9

SPANISH BEISBOL NETWORK represents 
7 out of the top 8 US Hispanic Markets. 



Sponsorship Opportunities

SBN can customize and assemble a wide array of media and sponsorship assets, as a 
way to associate your brand with the Hispanic Baseball fan:

Media

Single or multiple team packages

Half- and full-season packages   

Feature on-air sponsorships
Player of the game
Play of the game
Starting lineups
7th Inning stretch
Quote of the day
Trivia question
Pitching change
Stolen base/home run/strike out
SAP Sponsorship 
(Secondary Audio Programming)

In-

Pre- and postgame shows

Web advertising and/or logo presence with link on new designed SBN site, 
www.beisbol.net 
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Sponsorship Activation
Enhancing your media components, SBN will work with you to build a customized and 
robust sponsorship activation plan designed to build a relationship with your brand and 
our fans.  Some of our offerings include:

Game tickets (individual, small group, large group)

Youth baseball clinics

Title and Presenting sponsor of broadcast

On-field pregame event sponsorship

Broadcaster, player and coach appearances

Dealer / co-op programs

Pre- and post-game hospitality events

On-air or online contests

Customized promotions (including offsite events, 
sweepstakes, giveaways, etc.)

11
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Beisbol.net



SBN Coverage
Los Angeles

KWKW 1330 AM

13

Every game is on www.mlb.com
Select games are carried by XM Radio

http://www.sportslogos.net/logo.php?id=2577


SBN Los Angeles

14Source: Hispanic Market Weekly, 2000 US Census

Hispanic DMA:1

Hispanic Population: 7,803,451

Median HHI:  $46,500

Number one US Hispanic market 

Virtually a bi-lingual city

o 40% of LA speaks Spanish

Angels team notes:

o Perennial playoff competitor

o High brand value

o High profile Hispanic players including Bobby Abreu, Kendry Morales and Erick Aybar



SBN Coverage
New York

WADO 1280 AM
15

Every game is on www.mlb.com
Select games are carried by XM Radio

http://www.sportslogos.net/logo.php?id=1252


Puerto Ricans and Dominicans, the dominate nationalities in New York, have a significant baseball 
culture and love for the game

o 1.42 Million Puerto Ricans, 600,000+ Dominicans

#1 Brand value in MLB, and #2 sports brand in the world. 

Yankees team notes:

o Most winning team of all time

o New stadium in 2009

o 2009 World Series Champions

o Hispanic superstars including Alex Rodriguez, Mariano Rivera, Jorge Posada

SBN New York City

16Source: Hispanic Market Weekly

Hispanic DMA:2

Hispanic Population: 4,309,437

Median HHI:  $41,506



SBN Coverage
Miami

WAQI 710 AM
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Every game is on www.mlb.com
Select games are carried by XM Radio



SBN Miami

Source:  Hispanic  Market  Weekly

Hispanic  DMA:    3

Hispanic  Population:      1,862,000

Median  HHI:    $57,472

About Miami

o Miami is the 3rd most Hispanic dominant metropolitan area in the country

o Cultural impact of Hispanic community is felt in every aspect of life in the city with the influence of 
baseball loving Cuban culture being unmistakable

o Miami/Ft. Lauderdale boasts the highest Hispanic median household income, $57,472

o Over 67% of population speaks another language, predominantly Spanish, at home

Marlins team notes:

o Marlins will play in new state of the art baseball stadium in downtown Miami in 2012

o Have won the World Series two times in last 10 seasons

o Team has Latino stars such as Hanley Ramirez (DR) and Jorge Cantu (Mexico)



SBN Coverage
Houston

KLAT-­‐ 1010  AM
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Every  game  is  on  www.mlb.com
Select  games  are  carried  by  XM  Radio



SBN Houston

Source:  Hispanic  Market  Weekly

Hispanic  DMA:    4

Hispanic  Population:    1,883,000

Median  HHI:    $40,856

Houston is the 4th largest city in the united states and the largest city in texas

o Houston has among the youngest population in the nation

o The city has the third-largest Latino and third-largest Mexican-American population in the United 
States

Astros team notes:

o Veterans like Lance Berkman, Roy Oswalt and Carlos Lee lead team

o New market to SBN in 2009



SBN Coverage
Dallas/Fort Worth

KFLC 1270 AM
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Every game is on www.mlb.com
Select games are carried by XM Radio

Amarillo

KTNZ 1010 AM

http://www.sportslogos.net/logo.php?id=jo9iqdpfki6nxdzynhfjlqse5


SBN Dallas/ Ft. Worth

22Source: Hispanic Market Weekly

Hispanic DMA:6

Hispanic Population: 1,704,598

Median HHI:  $37,225

Dallas population is over 40% Hispanic

Commercial center of Texas

Ranger team notes:

o Will broadcast in 2 markets - Dallas/Ft. Worth and Amarillo 

o Over a 13 year span, the Rangers have the most home runs and highest slugging percentage of 
any American League team

o Team is lead by MLB all-stars Josh Hamilton, Michael Young, Ian Kinsler and Nelson Cruz

o Young up and coming outfielder Nelson Cruz represented the Dominican Republic in the 2009                                       
World Baseball Classic and was runner up in 2009 MLB Home Run Derby



SBN Coverage
San Francisco/Oakland/San Jose
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KDYA AM 1190
Day games

KDIA AM 1640
Night games

SAP-TV feed for Comcast Sports 
Network Bay Area (CSNBA)

Every game is on www.mlb.com
Select games are carried by XM Radio



SBN San Francisco/Oakland/San Jose

24Source: Hispanic Market Weekly

Hispanic DMA:7

Hispanic Population:1,503,803

Median HHI:  $54,400

Oakland is home to some of the most prosperous Hispanics in the U.S. 

o The median HHI ranks second in the U.S. behind Washington DC

Bay Area Hispanics are made of a younger demographic

o 50+% of Hispanics in the Bay Area are between the ages of 26 and 34

Oakland team notes:

o Perennially competitive in the AL West

o New market to SBN in 2009



SBN Coverage
Phoenix

KSUN-­‐ 1400  AM

25

Every  game  is  on  www.mlb.com
Select  games  are  carried  by  XM  Radio



SBN Coverage
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Hispanic  DMA:    8

Hispanic  Population:    1,398,523      

Median  HHI:    $48,061

Phoenix Hispanic Market:

o The largest ethnic group, 34.1% of entire population

o Population grew nearly 102% from 1990 to 2006

o Median age of 27.2 compared to 40.4 for non-Hispanics

Diamondback team notes:

o World Series Champs in 2001, fastest franchise to win World Series

o Have reached post season 4 out of first 10 seasons in existence

o Very highly regarded group of young players led by Justin Upton, Mark Reynolds and Stephen 
Drew



SBN Washington DC
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Hispanic DMA:17

Hispanic Population: 636,420

Median HHI:  $59,647

DC Hispanic population has the Highest Median HHI in the country. 

One 

Washington DC team notes:

o Relatively new team to DC and new stadium

o DC is home to many key influencers and opinion leaders

o New market to SBN in 2008

National Team Notes

o Nationals play in new state of the art National Stadium

o Team has drafted the number one player in amateur draft

o All-stars Ryan Zimmerman and Adam Dunn as well as past all starts Christian Guzman 
and Ronnie Belliard lead young Nationals team

Source: Hispanic Market Weekly



SBN Coverage
Washington, D.C.

SAP-TV feed for Mid-Atlantic Sports 
Network (MASN)

124 Live games on WXTR 730 AM 
ESPN Deportes Radio
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WXTR AM 730

Every game is on www.mlb.com
Select games are carried by XM Radio

http://www.espndeportes730.com/


SBN Coverage
Philadelphia

WUBA AM 1480
WUBA HD Radio - 104.5 HD2
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Every game is on www.mlb.com
Select games are carried by XM Radio



SBN Philadelphia
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Hispanic DMA: 18

Hispanic Population: 661,478

Median HHI:  $35,637.00

o 28% population growth in the past 8 years

Philly boasts an educated Latino population

o 60% over the age of 18 have completed high school or further

Philadelphia team notes:

o Have appeared in World Series last 2 seasons

o 2008 World Series Champs

o High brand value (61 million)

o Home base of SBN

Source: Hispanic Market Weekly



SBN Coverage
Boston

WCEC AM 1490
Lawrence, MA

WWDJ AM 1150 

SAP-TV feed for New England 
Sports Network (NESN)
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WNEB AM 1230
Worcester, MAEvery game is on www.mlb.com

Select games are carried by XM Radio



SBN Boston

32Source: Hispanic Market Weekly

Hispanic DMA: 24

Hispanic Population: 436,941

Median HHI:  $37,870.00

The Latino community is a large player in the already avid Red Sox Nation fan  base.  

The fan base stretches the whole of New England, which includes densely Hispanic areas in 
Providence, RI and Lawrence, MA.

Red Sox team notes:
o 2004 and 2007 World Champions!
o Extremely loyal fan base
o 2nd highest brand value in MLB
o Marquee Hispanic players including David Ortiz
o First team to join SBN roster



Why Become a Sponsor with SBN?

The economic impact of the Hispanic market continues to grow in the U.S.

Hispanics are passionate about baseball

SBN reaches this fast-growing, brand loyal demographic

Association with top tier MLB organizations

Flexible advertising and sponsorship packages to 
meet your media and marketing goals

Customized marketing platforms designed through 
sponsorship activation 

Build a deeper connection and relationship between your 
brand and a targeted, passionate fan base
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Thank You!
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For more information, please contact:

Sergio del Prado
Vice President, Sales

sergio.delprado@beisbol.net
310-606-8287

mailto:Sergio.delprado@beisbol.net
mailto:Sergio.delprado@beisbol.net

